
 Social Media 
Guidelines
Social media brings the University of 

Arkansas to life in digital spaces. It draws 
our community closer both on the web 

and in person. There are important stories 
to tell about the University of Arkansas 

alumni and we need your help to share 
them!

Social media works best when people 
remain at the center of what we share. 

For this reason, these stories are best told 
by the volunteers, alumni, students, and 
parents who make this university such a 

special place. This guide is an attempt to 
empower you to tell those stories.



IMAGE IDENTITY
As an official Arkansas Alumni Association Chapter, you are a branch of the University of Arkansas. 
Every social media channel used by a university unit is a first impression for our audience and should 
properly reflect the institution. We understand that every group is unique, and different social media 
channels should reflect the different voices that speak for the University of Arkansas. 
However, we want our audience to know when they are speaking to an official university account. For 
that reason, the U of A requires all social media channels to feature the shield on their social avatar in 
a clearly identifiable way. 
Part of our identity lies in the tone or voice we use to represent our departments or the institution. Use 
approachable language that avoids slang or jargon. Consider how the language you use affects or 
enhances the credibility of the organization. 

A motto often used when dealing with social media is that you can relax your tone, but not your 
standards. This means you should keep updates conversational and friendly, but always be a source of 
information and never uninformed speculation. 

We ask that all affiliated chapters help us project a consistent image by using provided profile and 
background photos so new alumni can easily identify you.
IMPORTANT NOTE: Any use of a trademarked symbol on any sort of product, such as stickers, pins, shirts, 
bottles, pencils or any similar item must be purchased from an officially licensed vendor. The University 
of Arkansas Licensing office maintains a list of these vendors for use by the campus community. 
Contact the licensing office at 479-575-3517 or email us at licenses@uark.edu.

For more information on the use of Trademarked images, such as the Hog and other university marks, 
please visit the University of Arkansas Online Style Guide. 

STARTING
A NEW ACCOUNT

http://styleguides.uark.edu/graphic-identity/trademark-licensing/index.php


HOOTSUITE
 
You can streamline and manage multiple social media accounts through 
a Social Media Management System (SMMS.) These are set up to help you 
send messages to multiple platforms all at once. Additionally, a SMMS can 
increase reach, boost engagement and hopefully take some workload and 
stress off of you. 

A free and easy SMMS is Hootsuite. This tool has several features perfect for 
managing and monitoring multiple accounts. With Hootsuite you can post to 
Facebook, Twitter, LinkedIn, WordPress, Foursquare and Google+. 
You can also integrate with YouTube, Instagram, Tumblr and Storify through 
their directory. The platform also includes features to monitor other social 
media channels and even tracks analytics. 
Only have 1 hour per week to work on Social Media? No problem. HootSuite 
allows you to preschedule everything at your convenience. And yes…there’s 
an app for that. 

TIPS FOR POSTING
 
When posting the same message to multiple accounts, you need to keep a 
few things in mind. 

First, know that you probably have the same followers on several accounts. 
Be sure to change your message up for each channel so that the same user 
does not get bored seeing the exact same message multiple times. 

Also, include different actions for each channel. If you are posting to 
Facebook, ask followers to ‘Like’ or comment on the post. For Twitter, you 
could ask followers to retweet or reply using a specific hashtag. 
If it is Instagram, you might ask followers to also use a hashtag with a photo 
they take related to the original post. 

NAMING CONVENTIONS
 
When dealing with naming for social media accounts, it is a good idea to 
keep a couple things in mind. 

• Keep names consistent across all social media accounts. We suggest that 
you use your official chapter name or nickname to tile all of your social 
media accounts 

• Stick with the trends of the organization you are associated with. We 
recommend the use of “UA” or “UARK” in your name.  

• See more examples at the University of Arkansas Social Media Directory. 



GUIDELINES AND COMMENTS
 
HIPPA and FERPA: 
Never divulge the health status of a student or anything that pertains to their grades on an official 
account without the student’s express permission. 

Posting university employees condition in social media: 
Never post personal details about an employee’s medical condition on social media outlets affiliated 
with the University. If the person is a public figure, work with University Relations to draft a public 
statement about that individual. 

Responding to offensive language or inappropriate comments: 
The University of Arkansas welcomes the community’s contributions (comments, photos, wall posts, etc.) 
to official University of Arkansas Social Media outlets.

Post the following statement on your official social media page when appropriate:

“We encourage civil debate about important ideas and respect commenters’ freedom of speech. We 
reserve the right to remove all offensive and unrelated comments on our social media outlets. You can 
contact the administrator at [insert contact e-mail address]” 

A Word About Emergency Communication
Do not post speculative information during a crisis. Refer all traffic to the university’s official accounts. 
The twitter account, @UArkansas, is the lead social media channel for the university in the case of an 
emergency situation.

Contact University Relations immediately if you discover erroneous information about an unfolding crisis. 

Taking Photos at an event
You are allowed to take any photos you wish as long as the subject doesn’t have an expectation of 
privacy. You should always try to get verbal permission from the subject of your photo. 

It’s best to avoid taking pictures of children unless you have verbal or written permission from their 
parent. 

Perspective and Current Athletes
Per NCAA eligibly requirements, strict rules regarding extra benefits including give away items, 
scholarships, and other gifts surrounding perspective and current student athletes. If you think you may 
have a student athlete at an event, a complete list of eligibility requirements can be found online. 
Remember, when it doubt, call or ask the University Compliance office.  Will Landreth, Director of 
Compliance, can be reached at (479) 575-3649. 

http://www.arkansasrazorbacks.com/compliance/


POLICIES
 
Be aware that the following policies affect social media usage on campus. 
We’ve summarized them, but for the fine-tuned legal points, please look at 
the language of the policy itself. 

• University Graphic Identity #208.0 – Official accounts must follow the 
university’s graphic identity standards.  

• Code of Computing Practices #201.0 – General principles regarding 
usage of computers and other digital resources.  

• Public Information and Media Relations #217.0 – Major campus-wide 
policies and news should first be reviewed by University Relations. 
Sports and agricultural publications are exempted from this policy. The 
Associate Vice Chancellor for University Relations (or her designate) is the 
official spokesperson representing the campus with the external media 
in all emergency situations, or those situations that may have potentially 
negative implications  

• University Websites and Online Communications #225.0 – Only official 
webpages can use the university’s logo. University Relations has the right 
to review official websites for consistency of design, appropriateness of 
language and site architecture  

• Employee Conduct, Use of Property & Facilities (Staff Handbook - 9.2 on 
this page) – University equipment should only be used for work-related 
purposes. 

COPYRIGHT
 
It’s always best to use images create to provide visuals to your social media 
posts. Images taken by you will be more timely and specific than stock art.

Click here for a good article that details some of the issues around using 
stock art. If you do choose to use stock art, here are two excellent sources 
you can use:  

• Wikimedia Commons 
• FreeDigitalPhotos.net

http://www.theedublogger.com/2014/07/09/the-ultimate-directory-of-free-image-sources/ 
http://commons.wikimedia.org/wiki/Main_Page
http://www.freedigitalphotos.net/


CHAPTER
GUIDELINES

ARE YOU READY TO START A NEW GROUP?
1. Contact the AAA so we can supply you with compliant profile pictures and cover photos

• Image Identity – As an official Arkansas Alumni Association Chapter, you are a branch of the 
university and every social media channel used by a university unit should properly reflect 
the institution. We ask that all affiliated chapters help us project a consistent image by using 
provided profile and background photos so new alumni can easily identify you. 

• Legal Responsibility - Misuse of official marks and logos may result in the disabling of your 
social media accounts. If misuse continues, the Arkansas Alumni Association may disband 
the chapter at the discretion of the Executive Director.

• See Branding Resources material online for more information  

2. Add Chapter Programs Manager Amanda Schoenbaum and Marketing Coordinator Alyssa 
Strodel as an admin to your account, so we can help you share information and link it with the 
Chapter Directory page on the Arkansas Alumni Association website. 

3. After your page is built and appropriate admins have been added, the AAA will send out a blast 
email to alumni in your area to direct them to the page to stay connect! 

Please Note: If inappropriate use of licensed trademarks or inappropriate content is posted, the 
AAA holds the right to make changes on social medial pages to comply with University of Arkansas 
branding and image policies. 
 

**Keep in mind that your audience will expect new updates on a regular basis and will expect to be 
able to interact with you there. Consider assigning a board member to monitor your social media 

sight to keep information up to date and accurate**

http://www.arkansasalumni.org/s/1429/index.aspx?sid=1429&gid=1&pgid=1609
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